
Part-Time MBA Curriculum
Standard 33-Month Course Sample Plan

Spring Semester

Accounting II (1.5 cr) Finance II (1.5 cr)

Leading Organizations II 
(1.5 cr)Decision Analysis I (1.5 cr)

Y1Q3 Y1Q4

Summer Semester

Professional Advancement 
Course (1.5 cr)

Leadership Communication 
(1.5 cr) Marketing I (1.5 cr)

Global Economies & 
Markets I (1.5 cr)

Y1Q5 Y1Q6

Elective 5

Elective 6Elective 4

Summer Semester

Y2Q11 Y2Q12

Elective 7

Fall Semester

Elective 9 Elective 12

Elective 10

Elective 11Elective 8

Y3Q13 Y3Q14

Fall Semester

Accounting I (1.5 cr) Strategy (1.5 cr)

Finance I (1.5 cr)Leading Organizations I
(1.5 cr)

Business Fundamentals  
(1.5 cr)

Y1Q1 Y1Q2

Spring Semester

Ethics (1.5 cr)

Operations II (1.5 cr)

Y2Q9

Elective 3

Elective 2

Y2Q10

Fall Semester

Operations I (1.5 Cr) Global Economies &
Markets II (1.5 cr)

Marketing II (1.5 cr) Decision Analysis II (1.5 cr)

Y2Q7 Y2Q8

Spring Semester

Elective 13Elective 15

Elective 17Elective 14

Elective 13 Elective 16

Y3Q15 Y3Q16

• Semesters must be continuous.
• The curriculum is composed of 34.5 credits of required core courses and 25.5 credits of electives. 
• Residencies are week-long and 3.0 credits total. These credits are included in the core curriculum count above.
• Global electives are week-long and 1.5 credits. They are typically offered in the Fall of the second year. While represented here in the total electives   
   count, they are optional and can be replaced by another elective for non-travelers.
•To maintain federal financial aid eligibility, students must be at least half-time in a given semester. Typically, this means enrollment in at least six (6)   
   credit hours per semester. 
• Electives in yellow do not typically follow the Monday/Thursday standard Part-Time MBA schedule. They take various forms including: self-paced,   
   independent studies, consulting projects and cross-format electives such as weeklong courses, global residencies, or standard Full-Time    
   MBA/Executive MBA electives pending availability and faculty approval.



Summer Semester

Professional Advancement 
Course (1.5 cr)

Leadership Communication 
(1.5 cr) Marketing I (1.5 cr)

Global Economies & 
Markets I (1.5 cr)

Y1Q5 Y1Q6

Elective 5Elective 4

Summer Semester

Y2Q11 Y2Q12

Elective 7

Elective 11Elective 10

Summer Semester

Y3Q17 Y3Q18

Part-Time MBA Curriculum
Standard 48-Month Course Sample Plan

Spring Semester

Spring Semester

Accounting II (1.5 cr) Finance II (1.5 cr)

Leading Organizations II 
(1.5 cr)Decision Analysis I (1.5 cr)

Y1Q3 Y1Q4

Elective 8 Elective 9

Fall Semester

Elective 6 Elective 7

Y3Q13 Y3Q14 Y3Q15 Y3Q16

Fall Semester

Elective 12 Elective 13

Y4Q19 Y4Q20

Spring Semester

Elective 14 Elective 15

Y4Q21 Y4Q22

Fall Semester

Accounting I (1.5 cr) Strategy (1.5 cr)

Finance I (1.5 cr)Leading Organizations I
(1.5 cr)

Business Fundamentals  
(1.5 cr)

Y1Q1 Y1Q2

Spring Semester

Ethics (1.5 cr)

Operations II (1.5 cr)

Y2Q9

Elective 3

Elective 2

Y2Q10

Elective 17Elective 16

Summer Semester

Y4Q23 Y4Q24

Fall Semester

Operations I (1.5 Cr) Global Economies &
Markets II (1.5 cr)

Marketing II (1.5 cr) Decision Analysis II (1.5 cr)

Y2Q7 Y2Q8

• Semesters must be continuous.
• The curriculum is composed of 34.5 credits of required core courses and 25.5 credits of electives. 
• Residencies are week-long and 3.0 credits total. These credits are included in the core curriculum count above.
• Global electives are week-long and 1.5 credits. They are typically offered in the Fall of the second year. While represented here in the total electives   
   count, they are optional and can be replaced by another elective for non-travelers.
•To maintain federal financial aid eligibility, students must be at least half-time in a given semester. Typically, this means enrollment in at least six (6)   
   credit hours per semester. 
• Electives in yellow do not typically follow the Monday/Thursday standard Part-Time MBA schedule. They take various forms including: self-paced,   
   independent studies, consulting projects and cross-format electives such as weeklong courses, global residencies, or standard Full-Time    
   MBA/Executive MBA electives pending availability and faculty approval.



Summer Semester

Professional Advancement 
Course (1.5 cr)

Leadership Communication 
(1.5 cr)

Marketing I (1.5 cr)

Global Economies & 
Markets I (1.5 cr)

Y1Q5 Y1Q6

Elective 7

Elective 9Elective 6

Summer Semester

Y2Q11 Y2Q12

Elective 10

Elective 11

Fall Semester Spring Semester

Part-Time MBA Curriculum
Standard 28-Month Course Sample Plan

Fall Semester Spring Semester

Operations I (1.5 Cr) Global Economies & 
Markets II (1.5 cr) Ethics (1.5 cr)

Accounting I (1.5 cr) Strategy (1.5 cr)

Finance I (1.5 cr)Leading Organizations I
(1.5 cr)

Accounting II (1.5 cr) Finance II (1.5 cr)

Decision Analysis I (1.5 cr)

Business Fundamentals  
(1.5 cr)

Marketing II (1.5 cr) Decision Analysis II (1.5 cr) Operations II (1.5 cr)

Y1Q1 Y1Q2 Y1Q3 Y1Q4

Y2Q7

Y2Q8

Y2Q9Y2Q8

Elective 4

Elective  5

Elective 3

Y2Q10

Elective 8Elective 2

Fall Semester

Elective 13 Elective 16

Elective 14 Elective 17

Elective 12 Elective 15

Y3Q13 Y3Q14

• Semesters must be continuous.
• The curriculum is composed of 34.5 credits of required core courses and 25.5 credits of electives. 
• Residencies are week-long and 3.0 credits total. These credits are included in the core curriculum count above.
• Global electives are week-long and 1.5 credits. They are typically offered in the Fall of the second year. While represented here in the total electives   
   count, they are optional and can be replaced by another elective for non-travelers.
•To maintain federal financial aid eligibility, students must be at least half-time in a given semester. Typically, this means enrollment in at least six (6)   
   credit hours per semester. 
• Electives in yellow do not typically follow the Monday/Thursday standard Part-Time MBA schedule. They take various forms including: self-paced,   
   independent studies, consulting projects and cross-format electives such as weeklong courses, global residencies, or standard Full-Time    
   MBA/Executive MBA electives pending availability and faculty approval.

Leading Organizations II 
(1.5 cr)


